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ASSIGNMENT: SPEECH:
“SELL THE SIZZLE” 

Our next speech will be a persuasive presentation.  In a 1-2 minute commercial, you will persuade your audience to buy an innovative product or service that you create.  

You should focus on several key points.

1. Sell the factual, logical benefits of your product or service.

2. At the same time, you should find creative ways to appeal to emotional aspects of buying this product/service.  (i.e. “sell the sizzle, not the steak.”)

3. Deal with ways in which your product/service is superior to competitors.  

4. Utilize some kind of visual aid or demonstration.  

5. As always, cover intro/body/conclusion and follow our class rubrics for an effective speech.  

Good luck and have fun!  

